
RESPONDENT INFORMATION

 Name of Transit District  
Your Name  

Your Title  
Phone  
Email

SYSTEM INFORMATION 

Name of Metropolitan Area  
Media Zone Population 0

Total Employees 0
FY05 Annual Unlinked Passenger Trips 0

 
Revenue Vehicles:                       Bus 0

Bus Rapid Transit 0
Streetcar 0
Light Rail 0

Heavy Rail 0
Other (Specify___________________) 0
Other (Specify___________________) 0

 
FY05 Agency Operating Expenses -$                      

Total Operating Revenues -$                      
FY05 Fare Revenues -$                      

FY05 Advertising Revenues -$                      
FY05 All Other Operating Revenues -$                      

APTA Marketing and Communications Committee Budget Survey

Please complete items in yellow
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 Relationship of functional area to your 

responsibility as Marketing Director 

 Click in cell for 
codes 

Total FY05 Marketing Labor Budget



Enter position titles for which you have 

responsibility, below Total FTE* M
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0.0
0.0
0.0

 0.0
 0.0
 0.0
 0.0
 0.0
 0.0
 0.0

Total # of Marketing Positions 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
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FY05 Marketing Nonlabor Budget -$                  -$    -$    

TOTAL MARKETING BUDGET

Total FY05 Marketing Budget -$                  

*  This is automatically calculated.  FTE = Full Time Equivalent.  For example, full time is 1.0, half time is 0.5.

Include descriptions of "other" and provide comments here.

Comments: 



Thank you for your participation!
Please email this spreadsheet to: APTAsurvey@trimet.org


